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Affecting Factors for the Information Search Behavior of Japanese-Consumers

in the Data of JGSS-2003

Masahiko OHASHI

Consumer information search behavior is an important component of the traditional
purchase decision process for most consumer durables. While the information search
has been studied since a field work in the United States(Katona and Mueller 1955), its
treatment has been limited to purchase contexts. This empirical research primarily
describes affecting factors for the search behavior of Japanese-Consumers in the data of
JGSS-2003. The results by Multiple Regression Analysis point to that external search is,
including individual differences in persons such as sex and age, strongly related to
perceived risk, involvement, and knowledge, especially perceived risk and stored
knowledge positively. Also impulse buying was found to be positively related to
perceived risk, cognitive and affective involvement.
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