JGSSHFE5m L4 [3]

JGSS-2002

Affecting Factors for Eco-Behaviors of Japanese-Consumers in the Data of JGSS-2002
Masahiko OHASHI

The empirical research primarily describes affecting factors for eco-behaviors of
Japanese-consumers in the data of JGSS-2002. The Analysis of Variance(ANOVA)
and T-Test clearly suggests some different behaviors by consumer segments. Multiple
Regression Analysis suggests any affecting factors for eco-behaviors of
Japanese-consumers. And Factor Analysis suggests underlying dimensions exist in
consumer behaviors toward environmental issues. The results point to the need for
approaches to eco-marketing which recognize distinct consumer segments. This
research also finds that the consumers most receptive to environmentally oriented
marketing appeals are, for example, ones who belong to "reference groups" influential
in their community "volunteer groups" and "consumer groups”, especially the
former such as the United States(1996).
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